
The Link Between Corporate
Social Responsibility And
The Circular Economy

Climate change, the diminishment of natural resources, the extinction of diverse animal and
plant species, the world population increase, immigration, etc. What exactly does it mean?
These are some of the current environmental and social problems we face today. These
challenges demand a more sustainable development approach, and the Circular Economy and
Corporate Social Responsibility (CSR) are essential parts of that approach.



This action requires the commitment of all: international organizations, governments,
associations, companies, and citizens. Everyone is concerned. That’s why today, we are going
to talk about The Link Between CSR and the Circular Economy, but first

What is CSR?
CSR stands for Corporate Social Responsibility. It is a business model that aims to be socially
accountable by contributing positively to social responsibility practices. Like activism,
philanthropy, charity, volunteering, environment, and other ethically-oriented activities.

Corporate Social Responsibility’s task is to prevent other morally reprehensible practices that
can weaken society and damage companies and employees. An increasing number of
companies have realized the relevance of moral rules in their business, even though they not
consistently sufficiently implement CSR yet.

CSR is about how businesses make money rather than how they spend it.

Social and ecological criteria must be considered, for example, in the treatment of employees,
organization of the production process, offered and produced products and services, and how
they are commercialized, and responsible business practices of suppliers. In other words: CSR
is always about both individuals and institutional structure.

Why Does Corporate Social Responsibility Matter?
Corporate social responsibility agrees that profit is good, but profit is only a by-product; it is
not the ultimate goal. Companies exist to serve the purpose of making products that change
customers' lives for the better and provide a healthy and nurturing workplace for employees
and preserve the environment for future generations. What a company has to do is:

● Make high-quality products OR customers will stop purchasing.
● Treat their employees well OR they will quit.
● Prevent as possible environmental pollution OR its brand will be hurt.

Caring for society is not an expense of profits; it promotes profits. The look must go beyond
the short-term and the quantitative, and look to the long-term and qualitative.

Why do businesses exist? To earn profits or to serve a purpose? For shareholders or
society, customers, employees, and the environment? Businesses exist to serve a
purpose, and by doing so, and only by doing so, they will generate profits in the long
run. – Alex Edman, Professor of Finance at London Business School.



Types of Corporate Social Responsibility
Recognizing how vital socially responsible efforts are to their customers, employees, and
stakeholders, many companies focus on the following 4 types of CSR categories.

1. Environmental commitments
A central focus of CSR is the environment. Companies, despite their size, have a large carbon
footprint. Every step a business can take to reduce its footprint is considered suitable for both
society and companies.

2. Philanthropy
Corporations can practice social responsibility by donating money, products, or services to
social causes and nonprofit organizations. Larger companies tend to have considerable
resources that can support local charities and community programs. However, your efforts can
also make a significant difference as a small business.

3. Ethical labor practices
Treating workers fairly and ethically enables companies to demonstrate CSR. Such practice is
particularly true for companies who operate in international locations with different labor laws.

4. Volunteering
Volunteering your time (and the time of your staff) or participating in local causes at community
events speaks a lot about a company’s sincerity. Good acts without expecting anything back
can help companies express their concerns and support social causes and specific problems.

Building a socially responsible business
What can a firm do? The general goal is to integrate economic progress, social justice, and the
preservation of the environment. Based on Corporate Social Responsibility, companies can
ensure that their economic growth is beneficial to their suppliers, employees, customers, local
population. In short, all their stakeholders.

Sustainability is one of the keys to success. Research from the Université de Pau et des Pays
de l'Adour shows that if you have a good CSR program, you will increase employee
commitment, customer satisfaction, reduce risks, and even get better access to finance both in
the short-term and even more in the long-term.

Actually, according to the Financial Times, the world's 500 largest companies spend more than
15 billion dollars annually on CSR. Building a socially responsible business requires: map,
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test, launch, implement, and report. Depending on the business industry, the specific issues
and challenges may vary from one company to another. Therefore, for all companies, being
responsible entails:

● Taking care of its employees and ensuring their safety at work.
● Implementing laws and regulations as well as defining ethical business practices.
● Reducing the environmental impact of production and pollution.

But it is an ongoing project with new challenges and new opportunities. Given that we live on a
planet with limited resources, a company that wants to stay in business must have a
well-established CSR plan and be ready for the future.

CSR Example
Starbucks is widely known for its strong sense of corporate social responsibility and its
commitment to sustainability and community well-being. The company says Starbucks has
accomplished several of its CSR milestones since its opening.

As stated in its 2019 Global Social Impact Report, the milestones include achieving 99%
ethically sourced coffee, developing a global network of farmers, and pioneering green building
across its stores. They also want to contribute millions of community service hours and create
an innovative college program for its partner and workers.

Starbucks' goals for 2020 and beyond include

● Hiring 10,000 refugees
● Reducing its cups' environmental impact
● Engaging its employees in environmental leadership

See also: 13 Corporate Social Responsibility Examples.

What to avoid when creating a CSR business model?
More and more companies deal with CSR and take the first steps towards responsible
business practices. However, there are still those who misconstrue CSR as a PR tool and want
to "greenwash" or "bluewash" their company, which is not part of the equation.

See also: What is Greenwashing and How To Avoid It?
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Circular Economy Changes Way CSR Is Considered
A circular economy consists of designing waste and pollution, keeping products and materials
in use, and regenerating natural systems. Shifting the system involves everyone and everything:
businesses, governments, and individuals, just like the CSR model.

The Circular Economy is the next step in CSR policies. While Corporate Social Responsibility is
not mandatory worldwide because it demands specific legislation, the circular economy will
make European companies want to comply with the subsequent Circular Economy legislation
of the strategy and action plan proposed by the European Commission.

Conclusion
A responsible company’s ambition is to contribute to an economically efficient, socially
equitable, and environmentally sustainable development while ensuring its profitability and
economic growth. Corporate Social Responsibility (CSR) is now recognized as a performance
driver, mainly because it encourages innovation, reduces costs, and brings employees together
around a meaningful project.

In our everyday activities, both as individuals and as a group, everyone can be part of this
evolution, and that is what inspires us. At Yakaino, we believe and see Corporate Social
Responsibility and Circular Economy as two elements working hand in hand. This combination,
well implemented, translates into positive actions for society and enterprises.


